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A Leading
School of

Business
since 1919



Unleashing
talents, shaping
the leaders of
tomorro




A renowned
Institution
distinguished
by Its human
dimension

For over a century, Clermont School of
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Our mission

“To be the School that
reveals the talents
and passions of

a generation of
change-makers,
placing people and
olanet  atthe heart
of its decisions.”

A member of the
Conférence des
Grandes Ecoles
(CGE) and the CDEFM?*
Clermont School of
Business awards degrees
accredited at the highest
national level by the
CEFDG**and the
French Ministry of Higher
Education, Research

and Space. It also holds
three major international
accreditations, AACSE
AMBA and EFMD

Bachelor | guaranteeing
its academic excellence and
worldwide recognition.

Its international reach is
strengthened by a network

of more than 15,500
graduates worldwide
and 620 corporate

partners | ensuring
strong employability for its
students.

*The CDEFM (Conférence des Directeurs des Ecoles Francaises de Management) is an organisation that
brings together the directors of France’s leading management schools awardi  ng management degrees
recognized by the Ministry of Higher Education and Research, in order to represent their collec  tive
interests before public authorities, institutional and socio-economic partners, and to p romote higher

education in management and its shared values.

**The CEFDG (Commission for the Evaluation of Management Programmes and Degrees) is a French

AfUOU A U-i ,8¢' A g0 UiATg - A Uodl fi-0-TAfAd;, UMl geifitl) -40ALgli-oU Ug
JATAA T -¢A o, UBA

\'U =] = 1Al = xA =1xAig u -06¢ E- A u

academic quality and compliance with national higher education standards.



Editorial Content

“In an increasingly demanding higher education landscape,
Clermont School of Business stands out throughits ) ) o
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the highest standards of the academic and professional worlds.

Spotlight on a School model built on synergy and shared impact p.12
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. . A privileged relationship with the region... since 1919 p.28
Among the 400 business schools in France , only
Richard 10% ,A0Ab 1 gn o ¥isaAnd Master's Degree A strong international reach p.32
gg::ghé%g labels awarded by the Ministry of Higher Education, . . . . .
Research and Space Clermont School of Business belongs Modermn infrastructures and a stimulating learning environment p.36

to this elite group, thereby strengthening the value ofits degrees
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. L . Research at the heart of Clermont School of Business p.50
This recognition is reinforced by prestigious
international  labels such as the AACSBAMBA and & A UAT Udds - Ugd -16
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global dimension of our programmes. The §chool is also a member Diverse & professionally oriented programmes p.58
ofthe Conférence des Grandes Ecolesand is listed on
Parcoursup ? AcAr Uol U 1ATU UA-t -ngol xA A ¢ Aotlx Supporting talents and organisations on their path to excellence p.72
institutions.

Entrepreneurship and innovation at the heart of Clermont SB p.76

Faithful to its mission and values, Clermont School of Business
guides all its actions according to the commitments set Clermont School of Business Foundation p.80
outinits Reveal 22—27strategic plan.”

An ambitious Socio-Ecological Transition policy p.82

* Parcoursup is the national platform for pre-enrolment
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Spotlight on a
School model

bullt on synergy

Alumni

Education

& shared impact | oo

Careers
areerLab

Initial
Education

At Clermont School of Business, CLERMON “_
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one another, creating a virtuous
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SquareLab
Incubator
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An Integrated Ecosystem focused on Entrepreneurship
and Professional Development

At the heart of Clermont School of Business’s strategy, two complementary
initiatives help reveal students’ personalities, talents and ambitions, while fostering
the emergence of robust entrepreneurial projects.

Le Career Lab is an individualised The Open Incubator SquareLab
support system for professional is a key driver dedicated to
integration. Its team helps each creating and developing innovative
student define, develop and projects . It plays an essential role
strengthen their career plan in energising the local economic
through a structured and evolving ecosystem by stimulating

pathway. entrepreneurial spirit , supporting

CLERMONT project leaders and promoting the
SCHOOL opﬂ establishment of new businessesin
BUSINESS the region.
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A training offer aligned with tomorrow’s needs Strong anchoring in the business world
dxA - Al'U -ig AcAt Ag Uo xA g 1-0U - Ugo gl ~t~¢ARUY =~ xI=" >niine with its strategic orientation, the School cultivates a network of more
than 600 corporate partners. These collaborations ensure continuous allgnment
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Initial Education

X g From post-secondary programmes to Master's degrees, including ) Research serving the region and international visibility
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competencies. The School conducts applied, rigorous research led by its faculty. This research
informs local strategic thinking while contributing to international debates. It fuel S
| . . . . . . .
Executive Education pedagogical innovation, territorial development and strengthens the School’s

visibility worldwide.

From the Specialised Master’s programme and the Executive
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modules, a tailored portfolio supporting professionals’ career

progression and skills development.




A community of committed alumni

With more than 15,500 alumni across the world, Clermont School of
Business relies on a strong network, both locally rooted and globally
connected.

» The Alumni Association facilitates exchanges, mentoring and career

N o -
’w ' opportunities for new generations.
- o, ) » i

Q “ - / ? : * Asinternational ambassadors, alumni actively contribute to the
& b | School’s visibility and reputation .
b H ifoU =i gl fi - 1gifUdAs ¢ @00 intergBneratiamal Uo |
» A solidarity and accessible excellence. They contribute to the functioning
\ ; of the Clermont School of Business Foundation.
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In conclusion,

a virtuou
dynamic of

Interactions

G
Lv

Clermont SB fosters
a cycle of mutual
enrichment:

e programmes directly
aligned with real-world
developments;

e companies co-designing
relevant learning
pathways;

e research activities
shedding light on societal
transitions;

e graduates spreading
the School’s values
internationally;

* entrepreneurial projects
enriching the region;

* personalised
employability support
via the CareerLab,
preparing students to
navigate the job market
with agility, ambition and
responsibility.
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over 2 y 5 O O students (multi-campus)

60 nationalities represented
More than on Clermont campus

More than 15 500the w-orld Tl
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Over more than 50 research-active faculty

More than 450 —alUiU- Ay olA g

Over 600 corporate partners
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4 campuses around the world

p. 23

Clermont
School of
Business

In flgures




First
international

agreement
with the
University of

Kansas (USA) “ 9 5 1

Visa accreditation
from the French
Ministry of Higher
Education

1919

Creation of
the School

2003

Master’s Degree
accreditation

mew 2006

1 2 First AACSB accreditation;
Creation of the E2C (Second Chance

School), a program designed to
Creation of the Alumni support the professional integration
Association of young people aged 16 to 25 who

have left the education system.

2014

Creation of
the SquareLab

& 2024

Opening of Trudaine XL campus;
launch of Beijing and Marrakech
campuses;

ESC Clermont BS becomes
Clermont School of Business

2016

Creation
of the ESC
Clermont

Group
Foundation 2 O 2

Licence-grade

accreditation S
CONFERANT
GRADE DE
LICENCE
CONTROLE
PAR L'ETAT

2015  DAma 2023

New

governance

Renewal of AMBA
accreditation for 5 years
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Governance
& leadership

Clermont School of Business (formerly
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To support the Executive
Team in its strategic
decisions, several advisory
bodies have been created:

-a]tUAd Ub? g ,01U0i
« International and participatory

Advisory Boards

Among them :

. The International

Advisory Board (IAB)
A consultative body bringing together
representatives from academia
and industry. It supports the School’'s
leadership by providing international
-0¢ At g W AtUbt A

- The Student Advisory

Board (SAB& body designed to
maintain continuous dialogue
between the student community
and the School’s academic and
administrative stakeholders.

At U



A privileged
relationship
with the
region...

since 1919
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strategy of Clerrpont School oj Business, as )
xUTxiUTx Ag Ud xA 666 ]0] \ UOA |ixggi

Impact System) report.
€27.3M
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bringing key re~gional players together through
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Enterprises)
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the Centre France Press group

» Meetings of the Massif Central Companies
for Climate Convention

Spending growth of
students on the regional
territory (2017 vs 2022)
>ORE Y% >6@8>0E

“The School is
known for its
strong local
roots and

its growing
Impact "

p. 29

Evolving while staying true
to its values and origins

By adopting the name Clermont

School of Business in

J1A Ad A 6i/68? xA Uo
demonstrates its ambition to
broaden its horizons and accelerate
its development.

With OVer a century of history,
the School chooses evolution while
valuing its heritage and identity.
Rooted in Clermont, it aims to
create more opportunities for

ideas, projects and ambitions, while
expanding its international reach.

U
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Three prestigious Over 100 partner

accreditations, universities gaA Uoi
; and
, allow and exchange
the School to join the very opportunities

small group of French business
schools holding these three
major international
benchmarks ’

4 international campuses

. and
simultaneously .

, providing
S SSOCIATION intercultural immersion and
aat Aacss PAMBA enriching international

experiences.

)

“EFMD |IBACHELOR

Programmes 100% in

English, for students seeking
to develop in a globalised,
multicultural environment.




Q

solid regional

foundation

while cultivating

a strong
=>-  international

Ours
campuses

the world

Countries
hosting one or

Clermont SB draws
¥ by, its strength from a

outlook

4 campuses across

several academic
partners

academic
partners

more than 1 O O

Thanks to its academic
partnerships around
the world and its recent
establishments in

Marrakech ,Beijing
and Shanghai ,the
]'xggi gaA JAOD
genuine international
exposure and

access to enriching
academic and
professional
experiences abroad.
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Modern
Infrastructures

& a stimulating
learning
environment
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approaches.
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Clermont Campus
- France :

Thanks to the addition

of 4 000 m? extension
comprising modular
teaching rooms, a 500
m?2 corporate space, a
dining and relaxation
area, and a panoramic
rooftop, the campus now
covers a total area of

15,000 m>.

All historical buildings
have also been fully
Aog - A¢ o @aA
and

environment.

In line with the
School’s environmental
responsibility values,
the Campus Trudaine
XL real estate project
was designed using

sustainable
development
principles and
ﬁenvironmental
protection
considerations.

An exemplary teaching
space in environmental
terms

The Clermont Campus
obtained the BREEAM
International New
Construction 2016
with






Beijing and
Shanghai
Campuses
— China:

These sites welcome
students enrolled in
the Master of Science
programmes and

gaA U0 A 0- Ugod-i
programmes (MIM,
MBA, DBA), as well as
exchange opportunities
in partnership with
renowned local
universities .

Marrakech Campus
— Morocco :

00 ]JA AR, A 6f66? 1A figo ]ixmm
of Business expanded into Morocco
with the opening of a brand-new I
1 000 m2campus in Marrakech .

Located in the heart of this dynamic

10y '?2 xA 1-f gaA - fAg¢ A o
environment designed to promote
student well-being and success.

and

foster an interactive
and dynamic learning
experience, placing
students at the
centre of their
development .

The Marrakech Campus currently

gah xA V gl -AAA % -0¢A
(Master in Management) and the

Bachelor in International Management.

Innovative teaching methods and the
School’s high academic standards \
are fully implemented, ensuring )
top-level training , an enriching

student experience and an exceptional

living environment.
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“Cleémont SB places the

stuaent experience

A School of atthe heart of s
pedagogy and

eXCe I I e n Ce Wh e re educational model.”

the quality of
the experience
comes first

Far from limiting itself to theoretical
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ENGAGE: empowering
every student to get
involved, flourish and
make a difference on and
off campus

@- 0txA¢g Uo 67662 xA F% %
programme Structures

and recognises student
engagement ' gaA Uol

dedicated spaces, tools and

support to strengthen student life

and develop competencies

valued  both academically and
professionally.
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The “Student Centric” approach of Clermont SB is built on four fundamental
pillars shaping a rich and transformative learning experience.

Professional and
immersive training:

students face real-life
situations through business
games, corporate
projects, simulations
and professional
challenges.

Ongoing interaction
with companies:

thanks to a network of more

than 600 partners , the
School ensures concrete

opportunities (internships,
apprenticeships, first

Jobs) and a smooth transition
into the professional world.

Tailored support:

each student receives

individual guidance through

the CareerLab, helping o
xAf AbOoA xAU 1= AA

plan, develop soft skills

and enhance their

employability

Dynamic and
formative student life:

campus life is animated by events
and projects run by
covering
- Ug bAig @ t1 A?
entrepreneurship, solidarity,
sustainability, etc. Students who
engage in these activities develop

highly valued skills (project
management, budgeting, leadership,
etc.).

%)



Clermont School of Business is
proud of its faculty of around

,experts in
xAU A At U A bAi¢ 2?2 tegii UoUol
academic rigour  with practical
relevance.

The School also draws on a pool of

fig A x-0 606fi —aliU- A; @
- @ 0¢ bl ' o1 Ixgfi A-ix g A
100 hours per year, taking responsibility

for one or several modules.

1A g ?

Clermont
Recherche
Management
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A central, unifying

research theme:
sustainable management

The research conducted within the
School serves a dual purpose:

YA A= 1x bogUol - A Uodlg o - Ag Uo g A-ixUol |
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Through action research and intervention-based research,

the School works with a wide range of organisations (private

companies, associations, local institutions) to help them

JAdA 0cA -0¢ xAU Ao U gofAo 2 -¢- g 1x=0]
bo., to their economic, social and

environmental challenges.

« Corporate Finance

¢ Accounting & Auditing

« Management Control

« Financial Markets

* Economics, Law

« Information Systems

« Business Intelligence
& Analytics

 Purchasing / Supply
Chain

* Human Resources

» Management

« Organisation

« Ethics / Philosophy

» Civilisations / Intercultural
*CSR

* Project Management

« Entrepreneurship

p. 53

* Strategy

» Marketing

« Ecological Redirection

* Innovation & Creativity

* Design

* Negotiation &
Business Development
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Expertise

& Innovation

tracks

Clermont School of Business
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management.
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MANAGEMENT FINANCE
OF SUSTAINABLE & AUDIT
ORGANISATIONS

ENTREPRENEURSHIP, PROCUREMENT

INNOVATION & & SUPPLY CHAIN
BUSINESS DEVELOPMEN MANAGEMENT

MARKETING SECTORAL MANA
& DATA GEMENT: SPORT /
TOURISM

p. 55
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Training programmes
aligned with the future

To ensure high-quality education that remains in step with tomorrow’s needs, the
thpol Ejraws on the Seal produped by its faculty, recog~ni§ed fpr their

UloUbtl-0 =1-¢AfUl 1g0d U, Ugo xAU URA[ -t
School also relies on the and of
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Each expertise track brings together its stakeholders annually: these expert
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the creation of new programmes or specialisations, and inspire new research
projects.

U x - 6A

p. 57
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Generative Atrtificial Intelligence
at the heart of our innovation strategy

In collaboration with OpenAl, the
School has deployed several hundred
ChatGPT Edu licences. This initiative
is part of a broader transformation,
pedagogical, organisational and
societal, built on ethics, inclusion and
innovation.

Clermont School of Business
has chosen a distinctive

approach to innovation , by
progressively integrating generative Al,

implementing a Strategy based on
three pillars:

-skills development ,

-automation to  enhance
productivity ,

-and pedagogical innovation

within this framework.

Through this collaboration, Clermont
School of Business aims to integrate
generative Al at all levels of the
organisation: students, faculty and
administrative teams.
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Diverse &

professionall
oriented
programmes
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formats, these programmes allow each
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Higher education in France is structured around the
European LMD system*  organised in 3 cycles,

with crédits ECTS** used as the reference mechanism for
validating semesters and academic years.

Our programmes are fully integrated within the European
LMD system and award ECTS credits, enabling students to

measure and transfer transfer their academic achievements
transparently between institutions in ~ Europe and beyond

* Licence-Master-Doctorate

** European Credit Transfer and Accumulation System

European LMD system

LICENCE MASTER ( DOCTORAT )
* 3 Years Years * 3 Years
>> L S>>

* + 6 Semesters 6 JAGA A * + 6 Semesters
e + 180 ECTS e+ 120 ECTS * + 180 ECTS

LMD and our programmes

>> 300 crédits ECTS
( LICENCE ) { MASTER )

180 crédits ECTS 120 crédits ECTS
Our bachelor programmes » Programme Grande Ecole
* International Management (Master in Management)
* Digital Marketing & E-Commerce

Management

 Apprenticeship format Bachelor (8 specialisations)



p. 60

Initial
education

FOCUS ON THE
BACHELOR CYCLE

The Bachelor is a three-year
programme providing a solid
academic and professional
foundation. It enables students to
acquire key skills in management,
marketing and business
administration while developing their
employability through internships
and international exposure.
A genuine springboard, it prepares
¢Ao  AaAr U Ai' lg Ao
the job market or for further study in
a Programme Grande Ecole (Master
in Management) or a university
Master’s degree.

"Uod o

Two programmes accessible
via the national Parcoursup* platform :

* Parcoursup is the national platform for pre-enrolment
Uo xA b A= gl xUIxA A¢ 1= Ugo Ud $ -01A? g

p. 61

(Post—BaccaIaureate Entry >

Classic route: 2 or 3 years
Ao UA xU 1Ig fi-

(8 specialisations available)

Bachelor International Management**

A generalist programme enabling students to acquire management fundamentals
and select a pathway aligned with their goals and ambitions.

With a strong international emphasis and the possibility of a 100% English track

Tﬂﬁ xA b ‘A= 2 (',A@ 1.0 2, =00 - (',ﬂ,iA (',AT AA - -
xA bo-i 'A- >

)

||
‘EFMD |BACHELOR m  BACS

ACCREDITED

**Programme available on both Clermont and Marrakech campuses.

Bachelor Digital Marketing & E-Commerce Management
This Bachelor covers all aspects of digital marketing and e-commerce.

Highly professiqnal,it deyelops t:echnical skills’, digita} Iiteracy ar)d key - B
1A Ubl- Ugo A UA¢g o x U A U0 ¢UIU =i fi- éA Uol -0¢ A
dx g Ixg xA gl -AAA? ¢Ad  Ao0Ab T e i Ui =1 A&
and international opportunities.

" AACSB

ACCREDITED

K



DIPLOME
CONFERANT

DIPLOME

VISE

GRADE DE
CONTROLE LICENCE
PAR LETAT CONTROLE

PAR L'ETAT

FRANCE
¢ competences



Initial
Education

FOCUS ON THE MASTER CYCLE

The Programme Grande Ecole (Master
in Management)* is a two- or three-year
programme of excellence, awarding a
state-recognised Bac +5 degree with
Master’s grade. It trains responsible
managers equipped to address today’s
and tomorrow’s economic, societal and
environmental challenges.

dxA @i -AfA daprofessional tracks to choose from,

each linked to advanced specialisations |, that serve as real
springboards for acquiring strategic skills:

« Finance » Marketing

« Performance Management » 360° Business Management

» Business Development * Human Ressources
Entrepreneurship & Innovation * International Business

« Strategy, Innovation & Sustainability

Accessible via :
Pre Master Admission through a competitive exam
Master 1 School’s own competitive exam

g AU U A A&-ii Tg AdTUOAA UdI T -¢ - A

in partnership with engineering schools

* Programme available on Clermont and Marrakech campuses.

Programme Grande Ecole p. 65
a double-degree path

Upon completion, students earn two degrees:

Master’s Degree

The Programme Grande Ecole at
Clermont SB is AMBA-accredited. It
leads to a state-recognised Bac +5
degree with Master’s grade, awarded
by the French Ministry of Higher
Education, Research and Space.
The programme is also listed in the
National Register of Professional

A Ubi- Ugod \YF V] - @A

DIPLOME

¢ m0tA¢ A Ubr- A

awarded by the School

Clermont School of Business
awards a degree that

enables students to position
themselves in one of the
School’s eight specialised
tracks and to acquire key

skills directly aligned with the
contemporary challenges faced
A1 @ by organisations.

DIPLOME CONFERANT SSOCIATION
VISE GRADE DE AD‘M BAS
CONTROLE MASTER

PAR LETAT CONTROLE
PAR L'ETAT

Bac+4 entry

« Business Intelligence & Analytics
« Corporate Finance & FinTech

* Project Management

ACCREDITED

Master of Science (MSc) Programmes

* International Commerce & Digital Marketing

 Procurement and Supply Chain Management
H UIU -1 E-~ éA UoT ¢ UbtU-i 00 AiiUTA0LA

All MSc degrees are CGE accredited and award 90 ECTS credits.

G MScu
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International
programmes

International Business

The Masters in International Business

Doctorate of Business at Clermont SB are English-taught
Administrati programmes focused on the global
ministration challenges of management.

dxA* A - A U6 A o-Ugod-i gbiA
capable of operating in multicultural,
innovative and responsible environments.

The Doctorate of Business
Administration (DBA) at Clermont SB
is a three-year programme designed
with two key ambitions: Several specialisations are available:
» Academic ambition :
to immerse participants in research
in management sciences, with a
strong international dimension.

* International Business

* Al & Data Management
* Business Management

» Doing Business in Asia
« Corporate Finance

* Project Management

* Healthcare Management
* Institutions

« Digital Marketing

H J*UAd Ubt =AU Ugd @
to connect management theories
with the concrete practices of the
professional world.
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Accessible for candidates with:

(Bac +3 (180 ECTS) + at least 6 yearsof relevant professional experience

(Bac +2 (120 ECTS) + at least 8 yearsof experience

|
E X e C u t I V e (exceptional admission via VAPP**)
u
E d u C at I O I l Possible access via VAE*** (partial or full)

A fgo ]ixggi gl UoA gaA
two degree-granting programmes
registered at RNCP Level 7.

CDegree-granting programmes )

MBA - Executive Master in Management*

(o]
Q
(e}

dxA &Ar UAE U -0 00Wifhgo x gl -AfA \
days per month) designed to develop a transversal vision
of the organisation and enhance managerial, strategic and

operational performance. .
The MBA-EMM enables you to obtain two
degrees: the Executive Master in Management
(EMM), astate-recognised Bac +5 degree with
Master’'s grade awarded by the French Ministry of
Higher Education, Research and Space, and the MBA,
a School diploma accredited by AMBA, a distinction held by
only 2% of business schools worldwide. This unique feature
gives the programme dual recognition, both national and
Uo A 0- Ugo-1? -dA Uol g U A&!AITA0tA? g A¢ [V xA
quality of its faculty and the diversity of its participants.

DIPLOME

DIPLOME CONFERANT SSOCIATION
VISE GRADE DE A"‘M BAS
CONTROLE MASTER

ACCREDITED

FRANCE .
compétences

PAR LETAT CONTROLE
PAR L'ETAT

**VAPP (Accreditation of Prior Professional and Personal Learning): a French scheme that al  lows applicants
to gain access to a higher education programme by having their professional and personal e  xperience
g A-ii' AtgioU Ag? A Ao Ul xA' g 08 xgi¢e xA A U Ay -1=¢AAUr =iUbt-
**VAE (Validation of Prior Experiential Learning): a French national process that enables individuals
g g, -U0 - Tii g - U=i =iUbt- Ugod ,' x- Uoi xAU glA Ugo-i A& A UAo:?

) : recognised.
*Programme also available on Shanghai campus 9
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Executive R

« Students with Bac+5 (300 ECTS)

u
HV glA Ugo-i U x =1¢6? g -1¢6 U x 6 'A- gl A& A UA¢
l I‘ a IOI l H L xA gbiA U= A&!A Ugod-i =¢AU0 Ugo \'U xUo6 6ft g1 U«

o ’ R o The programme @‘M MASTERE
The Specialised Master’'s (Mastere Spécialise) is CGE-accredited and awards SPECIALISE
— HR & Managerial Innovation the professional title "Manager :%% crance
: ” *e®
ggie'l?‘;szoﬁgs)s Humaines :23:¢ compétences

A high-level programme preparing students and

glA Ugod-i 1g fA-0-TA U=i =0¢ -Y T 01 Ugd >0 gaA -0-i" Utai
tools to understand major societal, economic, technological and
environmental transformations, and to lead responsible digital
and organisational transitions.

The Specialised Master in Human Resources Management
& Managerial Innovation is structuredinto b A —=1é-= 1A

1A Ubla A > Short Programmes

iA figo [ixggi ol UoA =i g saA - IU,A -0lA gl xg
designed to meet every need:

H A Ubt- A gl -AfAA ?
» short modules,

H!'g o - A gl -fdA ?2 = -Ui-,iA gaW xAW xAil g -Uig W

They place their trust in Clermont SB
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Supporting e
talents and -

and organisations
seeking to broaden their

expertise within a demanding

organisations e
on their path to
excellence

At Clermont School of Business,

&A1 U A ¢ 1= Ugo U f x fig
X=0 - ﬂU(‘)UOT - x!I-'@ U U
To -0 lg fi- Ugo? éuiivol -
-¢- - Ugd o g0 AAl g - ' -
challenges.
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iA figo ]ixgoi ol UoA g UsA -0 &AT U A ¢ 1= Ugd gaA
1A UbA(’,X‘!iUﬂ U|?.|.—l—|f) AAU(H ﬂiU"!b(, lﬁﬁ\IU—!\lA'UX >\IUIT(\)¢U(\)|
requirements.
Degree-granting Stackable Custom
programmes certificates programmes
(MBA - Specialised tailor-made
Master's (Mastéere designed training
Spécialisé) — Bac+5 g AAA AitUb? for
level) training needs, organisations,

adapted to their
, challenges and
these programmes structure.
support professionals
aiming for managerial
or strategic roles.

IX =iUg U U xA $ Adtx 6= Ugd-i =iU "' tA Ubi= Ugod -!= ¢A¢y @ -UoUoi g Ug
bodies. It is mandatory for organisations wishing to access public or pooled funding (State, Regions, s kills

g A-g ? V$]> 0 A UbA 1gf iU-01A 10U x xA F- Ugod-i X -iU ' $ -AAlg é \YA
X =iU A X YFX] =06¢ Ao A xA -iU0 ' gl =-Uo0UdT -t U U UA ? -~ Ao U*A xU 2
and skills assessments.

- Ay 80 - 1 -fAlg é A -,1U0 xAy ' xA Tg A 0fAAd 2 xA X =aiUg U A Ubt- Ugod -d
of the training services delivered by training providers and to the compliance of their training proc esses
U x xA F- Ugo-1 X =1U * $ -AAlg é \YATA A0 UAI F- Ugo-i X -1U A X YFX]>

A 360° support offer

Clermont School of Business also provides complementary solutions
to support individual development:

a pathway to convert
professional experience
into an accredited
degree.

to enhance
leadership,
communication
or support
organisational

powerful levers for
both personal and
professional growth.
**CPF (Personal Training Account): a French government-funded individual training account thata  llows employees and
&g, ARGA g -1t A i~ A -UsUoOT Ulix x g ixg xAU 1+ AR 4WbA: A gkARfUgobd-03AaUo] change.
programmes.
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Entrepreneurship

& Inhovation
at the heart
of Clermont SB

Since its creation in 2014, the

] ﬂA@_‘:? XALAO 0o?

Clermont School of Business, has
become a key player in innovation

-0¢ A0 A A0A xU Uo

region.

LA xA = (A1a¢A?

U

-
5
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x A

X =

g A, xA t A- Ugo ol g A

94 companies, generating nearly
0NN ag, -0¢ @0 U
to regional economic vitality.

5

Uol

-

1

U

o1

A ToA
X =0
Al

p. 77

Personalised
support for
entrepreneurs

Located at the heart of

the School, the SquareLab

gaA -0 UsA-1 Ao U gonAo
for project holders, whether

students, jobseekers or

employees. Thanks to a

unique method |, co-
developed by researchers,
successful entrepreneurs
and senior executives,

the incubator provides

tools, knowledge

and a network to turn
ideas into sustainable
companies.

Significant regional
impact

Beyond supporting
entrepreneurs, the
SquareLab plays a
central role in fostering
innovation within local
organisations, notably
through intrapreneurship
programmes.

By training innovative
leaders and supporting
bold initiatives, the
incubator contributes to
the region’s economic and
social development.



A proven incubation
programme

On average,

are created each year, with a
AcAt Uoi ,8 x xA ¢'0-AU fi gl xA A
local entrepreneurial ecosystem
-0¢ XA AaA! U A0A gl xA [}
xA L Ao

i1xARA gaA Ag '

Incubator SquareLab.

Testimonial

- Uii @?2 xA b
was born within the SquareLab of
Clermont School of Business. As such,

x A | A@—!Q X = iﬂ'A(’, -1 10-i giA

Uo A' ¢A Aig AAO C 0 !=- xA A x= 0

AA 1ARAG ? !xg At-AA A’ . UdA
0A A ¢U g A Ay xAlg i¢ ol
A A xU A AA A' Db -¢ U g

\iAT—!i? bOﬂﬁ)lUﬂi? AT 1= (%] ']A ﬂf)c', AlAU Ac',
all the expertise needed to embark
on what would become the Capillum

-¢ Ao A>

x-U At'1iUol Uog
Examples of startups:

A__ca,z droopic
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Clermont
School of
Business
Foundation

A- A; U0 60R0+ ~0¢ xg Ay ' xA
$90¢s- Upo ¢ A, GlerndonASchool

ol UdA $o 0¢- Ugo U - - AlU:
iA A g UoOT xA ]ixggiu @tU-i

iU =-0¢ Udow - Ugo UoU U- U A >

$ 01" m1UT0Ag 1U x xA Yt @
22-27 strategic plan, its ambition is
to contribute to a more inclusive, more
g U A -0¢ g A gtU-11"T @8 0¢A¢
fige¢ Al o1 xUixA Ag 1= Ugo>
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€ 2.5 M|”|On raised since 2016

94 scholarships awarded in 2024 \ g -i gl >00A?0fA

€ 238,047 ciscain 2024

JUOtA U * A- Ugo?

x-06 g xA 'gAAaUdAg g gl -

T UAde o1 xA ]Jixggi> d
Un -+ 11 gaA:

1. Promoting social
mobility and equal
opportunities

The Foundation’s
historic core mission:
ensuring access to
higher education for
all talented students,
regardless of their
social background.

-1 g

AA Ag

2. Supporting
entrepreneurship
with impact

The Foundation
accompanies responsible
entrepreneurial projects
initiated by students

or recent graduates,
especially those with
environmental, social or
territorial impact.

xA $g 06 Ugod x-

-U A¢g 0A- 1" >6>0 1
lgi ~0UA ? =1 AoU?

1A A0~ iIA xA $g 0¢,- Ug
Uii- @

3. Strengthening
territorial solidarity

Launched in 2023,

this third pillar aims

to enhance the
Foundation’s local
impact and contribute

to the development of
regions where the School
operates.



For a desirable future to emerge, genuine
systemic change is essential.

Such change requires the joint involvement
of companies, public institutions, local
communities, associations and the education
sector.

Aligned with its commitment to building a
JAdA 1g i¢? - @ 1U0Ag Uo U
strategic plan, in 2022, Clermont SB adopted
U b ] -Uo-,iA A Aig nAo

Responsibility (DD&RS) strategy.

This initial framework laid the foundations for
responsible governance and enabled the rapid
implementation of concrete actions.

Three years later, the School has chosen to
update its Socio-Ecological Transition (SET)
policy, making it clearer, more structured and
genuinely shared across the entire community.
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A strategy built around three
pillars: Protect, Impact, Nurture

Protect Impact Nurture

Clermont School The institution The School is

of Business aims strives to lgAfAUdA: @ = Uol
to reduce its transform for its educational
environmental society through community — students,
footprint and its teaching, —-a =0¢ -1 AoU Y
integrate social research while promoting equal

and ecological activities opportunities and talent
criteria into its and regional development.

practices. engagement.

These three pillars are translated into  ten priority commitments ,
ranging from climate action to equality, including digital
responsibility and quality of working life.

/_ PARCOURS
‘[}E[} = MASSIF CENTRAL
Clermont SB is a member of: —

» The Massif Central Companies for Climate Convention

¢ The CIRSES collective

» The Plate-forme 21 for sustainable development
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A clear and participative
governance model

To bring these
ambitions to life,
Clermont School of
Business has rethought
its governance model.

It now relies on a Socio-
Ecological Transition
(SET) Department
responsible for
coordinating actions
and overseeing

a performance
dashboard, as well as

representatives from
academia, companies,
associations and public
institutions, provides
an annual external and
strategic perspective.

In addition, a network
of SET ambassadors
and referents has

been deployed across
campuses and student
associations, supported
by thematic working

- d -0 U Ugod gififgddphalready active

, UoiUol glA xA

members, faculty and
students. An Orientation
Council, composed of

orrigsues such as
climate, equality
and responsible
procurement.

Our ambition is clear: to make Clermont School of
Business a School that embodies the transition
not only through its internal practices

but also through the impact of its teaching

Robin JUND
Director of
Socio-Ecological

Transition and to contribute actively to it.

and research

A key step
forward in
sustainable
development

In December 2025,
Clermont School

of Business was
awarded the DD&RS
Label*, a national
recognition of the
School’s structured
commitment

to sustainable
development and
social responsibility.

*DD&RS stands for Sustainable
Developpement & Corporate
Social Responsibility (SD&CSR)

. We want every member of our
community to recognise themselves in this approach
Socio-Ecological

Transition Transition cannot be carried out by
a small group: it must be a  collective journey

A
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